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More heads in beds for Summer Tourism in Williamsburg


Williamsburg, VA - In an effort to address the immediate need to fill hotel rooms in the Historic Triangle, the Greater Williamsburg Chamber and Tourism Alliance (GWCTA) has initiated an augmented media relations effort to accomplish the following:     

· Secure podcast, online and radio coverage of the Williamsburg area driving customers to the destination website, www.visitwilliamsburg.com, to generate continued third-party endorsement of the Williamsburg experience to consumers who are still seeking summer vacation getaways.

· Identify 25 Experiences Under $25, designed to address the increase in energy costs which is causing the decrease in travel spending, and pitch these as packaged story ideas to regional newspapers. 

The goal of this short-lead strategy is to help provide the boost in regional editorial coverage and ultimately stimulate last minute hotel bookings for the Greater Williamsburg area.     

“We have been working all year in cooperation with our partners to pitch stories to major news outlets across the country, establishing new relationships with traditional and non-traditional media and are having great results – with the Washington Post; NPR stations in the Philadelphia area; a PBS-based travel show, which filmed here for a week last month– just to name a few,” said Kate Hoving, Director of Communications for the Alliance.  “But the results of public relations efforts -- while often more effective than paid advertising -- may not appear for months.  We want to do as much as we can to create some buzz now, to help local businesses.”
Besides interest from a variety of publications in target markets (including The Morning Call in Philadelphia; The Hartford Courant in Hartford and the Frederick News-Post in Maryland), Culinary Media Network the leaders in food podcasting, including ReMarkable Palates and Food Philosophy, have just confirmed a visit this summer to promote the great local culinary scene.  “Last summer the Alliance hosted Sheila Scarborough, a popular travel blogger, which resulted in multiple postings, so we look forward to increasing our efforts with online and non-traditional media in conjunction with traditional major media outlets  More and more of us are basing our travel decisions on travel blogs and online research, “ said Hoving. 

This initiative is part of an ongoing public relations campaign begun last fall when the Williamsburg Area Destination Marketing Committee (WADMC) authorized the funding to hire Development Counsellors International (DCI), a New York-based public relations firm that specializes in destination marketing.  DCI promotes the entire destination under the direction of the Public Relations Advisory Group of the Alliance and the Marketing Resource Task Force of WADMC.
Development Counsellors International (DCI) is the leader in marketing places. Since 1960, they worked with more than 350 cities, regions, states and countries, helping them attract both investors and visitors. They specialize exclusively in all phases of economic development and tourism marketing.  www.dc-intl.com
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